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CFR ADVISORY | The Story Telling Tool 
 

PURPOSE 
To provide you with a framework for telling compelling stories to engage others in your higher purpose.  
 
PERSPECTIVE 
Today we are overwhelmed with facts, figures and requests to support good causes. Because we are 
overwhelmed we close off our senses to keep this excess “noise” out. 
 
Stories, on the other hand, break through to us because they describe circumstances that grab our 
imagination and allow us to empathize with the subject. In stories, we can see ourselves playing a part. 
 
Stories connect to our emotions. At the end of the day, that’s what engaging others in a higher purpose 
is all about – connecting people to the emotions of fulfillment and the feeling that there is purpose to 
our lives. 
 

INSTRUCTIONS 
1. Begin by keeping a story journal. A notebook you keep handy to jot down stories. Stories that 

are told to you – particularly when you are first exploring your higher purpose. Most important 
are the stories that you experience in serving your higher purpose. 

2. On a regular basis sit down with your story journal and review the stories you have jotted down. 
• Select a story to craft 
• First decide who you want to tell the story to. For example, 

• Friends who might want to join the organization or activity you are involved in to serve 
your higher purpose 

• People who might benefit from the services provided by your organization 
• Someone who might publicize your organization’s good works 

• Second, in one statement write the core message you are trying to convey  
• Third, identify the conflict or challenge that is central to the story 
• Fourth, write the narrative of the story 

• Keep it concise 
• Try to start with a sentence that grabs the attention of your audience 
• Use simple, straightforward language 
• Don’t make it all about you 

3. Practice your stories. 
• Rehearse in private until the story just flows from you 
• Practice in front of a friends and relatives and get their feedback 
• Learn from each practice how to improve your story 
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4. Tell the story to your intended audience 
• Watch and learn from how they react to the telling 
• Use social media to share your stories 

5. Collect the stories 
• Stories that all convey the same central message in different ways 
• Pick different stories from your collection for different people and settings 
• To engage others in your higher purpose will take several different stories over time 
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